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FAST FACTS

Discovery is named the fastest grOWing cable television
network for the second year in a row by AC. Nielsen.

Discovery SUbscriber base passes the 40 million mark
with 40.6 million households on line (Nielsen, March
1989).

Cox Communications, Inc., NewChannels Corp. and
TCI Development Corp. purchase shares of Discovery
previously held by Allen and CO., New York Life,
Westinghouse and other non-MSO investors of the
network.

Discovery launches The Discovery Channel - Europe to
more than 200,000 homes In the United Kingdom and
Scandinavia.

Discovery ranks among the top cable networks in non­
subscriber interest in Beta Research Corp.'s national
non-subscriber poll.

Discovery launches its educational initiative,
Assignment Discovery, a one-hour weekday morning
program designed to be taped by teachers for use in
the classroom.

Discovery begins week-long tribute to Africa with Safari
Live! Africa Watch, an unprecedented live transmission
from Kenya's Masai Mara Game Reserve. The tribute
continued with Ivory Wars, and concluded with
Student Safari which provided a live audio and video
link between students in a Washington, D.C. television
studio and African wildlife experts in Kenya.

Discovery passes 50 percent penetration of all U.S. TV
households with a subscriber count of 46.1 million
homes.
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March

Discovery launches The Discovery Interactive Library,
cable television's first entry into the interactive video
market.

Discovery forms its first corporate programming
partnership, signing an agreement with Mobil
Corporation, Saudi Basic Industries Corporation (SABIC),
and the Saudi Arabian Oil Company (SaUdi ARAMCO). ­
The agreement supports the world television premiere
of Arabia: Sand. Sea & Sky.

Discovery enters the home video arena via
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FAST FACTS

Discovery continues as a top-ranked service in
nonsubscriber interest, according to the Beta survey,

Discovery reaches definitive agreement to purchase
The Learning Channel from Financial News Network
and Infotechnology, Inc.

Discovery airs The Second Russian Revolution, an
unprecedented six-part series on the rise and fall of
Soviet President Mikhail Gorbachev. The critically
acclaimed series features extensive interviews with
Kremlin and KGB insiders.

Discovery Networks, a unit of the newly-formed
Discovery Communications, Inc. (DCI), launches the
new Learning Channel, devoted to making a wo~d of
ideas accessible to its viewers.

The Learning Channel premieres Teacher TV, a joint
production with the National Education Association
(NEA) "by, for and about teachers."

Discovery gains its largest audience ever - 1.68 million
viewers - with Wings OVer the Gulf, which showcases
the aircraft used during the 1991 Persian Gulf war.

Discovery reports its highest-ever monthly prime-time
ratings, with a 1.3 average during January, according
to A.C. Nielsen. All other ratings categories increase as
well.

Discovery Communications signs agreement with the
Center for Democracy and the new Russian Federation
to provide Russian citizens with programming teaching
principles of Democracy.

-Continued
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February
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Yankelovich Monitor study finds that Discovery is the
most recognized environmental cable network­
according to a survey of television viewers.

Discovery offers its viewers a fresh look at the 1992
presidential hopefuls with its timely special, The
Presidential Candidates: Address to the Nation. The
two-hour program is anchored by CBS News veteran
Walter Cronkite.

Discovery presents its most ambitious original
production, In the Company of Whales, a feature
length film that captures the true beauty and essence
of the world's largest mammals. The film is hosted by
the world's foremost whale expert, Roger payne.

The Learning Channel launches Teacher 1V as a
weekly series in response to the overwhelmingly positive
feedback of teachers to the November 1991 pilot.

The Discovery Channel announces Its fall season
lineup, Its most ambitious ever, with 33 percent of
programming original, co-produced or commissioned.

Discovery is again #1 in non-subscriber interest (62%)
versus CNN (52%) and the Family Channel (43%).
Discovery's new acquisition, The Learning Channel, is
ranked # 1 in non-subscriber Interest among new
channels (35%), outranking Comedy Central (28%) and
the Sci-Fi Channel (26%).

The Discovery Channel marks its 7th anniversary ranked
as the 5th largest cable network with 57.8 million
subscribers.

Discovery receives its first prime-time Emmy nomination
as In the Company of Whales is nominated by the
Academy of Television Arts and Sciences in the
category of Informational Special.

-Continued
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FAST FACTS

The Learning Channel announces the launching in
December of Ready, Set, Learn!, a daily six-hour
commercial-free block designed to engage two-to-six
year olds in enriching programming solely devoted to
enhancing their readiness for school.

A year after its relaunch, The Learning Channel
celebrates its one-year anniversary with a subscribership
of 17.6 million, up from 15.5 million, its count on
October 1, 1991.

Discovery Communications, Inc. leaps into
television's new technology field as it announces
Your Choice TVTM -- a venture designed to help
organize the hundreds of new viewing options made
possible by digital compression.

Discovery Communications, Inc. consolidates ownership
of The Discovery Channel - Europe as part of a
strategy to create a global brand for the company's
highly successful U.S. cable network, The Discovery
Channel. DCI also consolidates ownership of The
Learning Channel - U.K., which is currently a three-
hour-a-day educational television service available only
on cable in the United Kingdom.
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The Discovery Channel
Fast Facts

FAST FACTS

June 17, 1985

9 AM to 3 AM ET (18 hours per day)

-more-

59.4 million (A.C. Nielsen as of March 1993)

9,731 cable systems in all 211 DMA's

The Discovery Channel is the only cable
network to feature 18 hours a day of the
world's finest non-fiction entertainment
covering nature and the environment,
science and technology, history, adventure
and the people who share our world.

Satcom C-4, transponder 21 (East coast)
Galaxy 5, transponder 12 (West Coast)

Cox Cable Communications; John S.
Hendricks; NewChannels Corp.; and
TCI Development Corp.

John Hendricks
Founder, Chairman and CEO
Discovery Communications, Inc.

Ruth Orte
President and Chief Operating Officer
Discovery Networks

Hours:

Launched:

Satellites:

Programming:

Subscribers:

Ownership:

Executives:

Affiliates:



The Discovery Channel
(continued)

Gregory B. Moyer
Executive Vice President
Programming Group
Discovery Communications, Inc.

Charles Gingold
Senior Vice President
Programming, TDC-USA

Dawn McCall
Vice President
Affiliate Sales and Relations
The Discovery Channel

Chris Moseley
Senior Vice President
Marketing & Communications
Discovery Networks

Bill McGowan
Senior Vice President
Advertising Sales
Discovery Networks

Press Contacts: Jim Boyle (ext. 5670)
Vice President
Communications

Susan Murrow (ext. 5432)
Director
Programming Publicity

Vicki Stearn (ext. 5436)
Senior Manager
Communications

Krista Van Lewen (ext. 5274)
Manager
Corporate Communications

DISCOVERY COMMUNICATIONS, INC.

7700 Wisconsin Avenue I Bethesda, Maryland I 20814-3522
(301) 986-1999 I (301) 986-4826 FAX
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Fast Facts

7700 Wisconsin Avenue

Bethesda, MD 20814-3522
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FAST FACTS

Discovery Communications, Inc. (DCI) is a diversified multimedia company anchored by cable

television's The Discovery Channel and The Learning Channel. DCI also operates businesses in

home video, interactive multimedia, publishing, merchandising and international sales and

distribution.

Discovery Networks, a division of Discovery Communications, Inc., manages and operates both

The Discovery Channel and The Learning Channel. The Discovery Channel offers the finest in non­

fiction entertainment to over 59 million U.S. households. The Learning Channel is the only cable

network that consistently offers people of all ages -- from pre-schoolers on -- an enjoyable,

entertaining way to learn and satisfy their natural curiosity.

PARENT COMPANY:

HEADQUARTERS:

LAUNCH DATE:

SUBSCRIBERS:

Discovery Communications, Inc.

7700 Wisconsin Avenue
Bethesda, MD 20814-3522
(301) 986-1999 or (301) 986-0444 (Voice Mail)

The Discovery Channel
June 1985

The Learning Channel
November 1980
(Acquired by Discovery Communications in May 1991)

The Discovery Channel: 59.4 Inillion households
(Nielsen Universe Estimate, March 1993)

The Learning Channel: 19.5 million households
(Nielsen Universe Estimate, March 1993)
Does not include alternate technologies distribution

-rrwre-



DISCOVERY COMMUNICATIONS, INC.
(continued)

ExECUTIVE COMMITI'EE:

PRESS CONTACTS:

John S. Hendricks
Founder, Chairman and CEO
Discovery Communications, Inc.

Ruth L. Otte
President and COO
Discovery Networks

Gregory B. Moyer
Executive Vice President
Programming Group

Greg Durig
Senior Vice President and
Chief Financial Officer

Domenick Fioravanti
Senior Vice President
Corporate Development
and International

Bill McGowan
Senior Vice President
Advertising Sales

Judith A. McHale
Senior Vice President
Corporate Services
and General Counsel

Chris Moseley
Senior Vice President
Marketing & Communications

Jim Boyle (ext. 5670)
Vice President
Communications

Susan Murrow (ext. 5432)
Director
Programming Publicity

Vicki Stearn (ext. 5436)
Senior Manager
Communications

Krista Van Lewen (ext. 5274)
Manager
Corporate Communications

DISCOVERY COMMUNICATIONS, INC.
7700 Wisconsin Avenue I Bethesda, Maryland I 20814-3522

(301) 986-1999 I (301) 986-4826 FAX
3/93
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FAST FACTS

Ruth L. Olte

President and Chief Operating Officer
Discovery Networks

Ruth L. Otte is a business executive committed to creating
a better world, and she firmly believes that television can
play a critical role in that endeavor. As President and
Chief Operating Officer of Discovery Networks, which
manages and operates The Discovery Channel and The
Learning Channel, she puts her ideals into practice.
Discovery Networks' mission is to present television that
enlightens and educates, as well as entertains,

Otte's efforts have won worldwide acclaim for The
Discovery Channel, and helped transform a small,
entrepreneurial venture into an international multimedia
company that operates the fifth largest cable television
network in the United States.

When Otte joined The Discovery Channel in October 1986,
she established an environment where people are
committed to working together with trust and mutual
respect, dedicating themselves to innovations in customer
service and the production of a quality product, while
keeping an eye on the bottom line. She encourages
open communication and strives to make everyone
conscious of the importance of anticipating and qUickly
responding to customer concerns and marketplace
changes. Most importantly, she ensures that both The
Discovery Channel and The Learning Channel fill a specific
niche by offering a sizeable audience informative and
inspiring programming that is not available on any other
network.

Six years later, it is clear that Otte's management style has
contributed significantly to The Discovery Channel's
success, The network has grown dramatically, expanding
its subscriber base from 156,000 to 59 million households.
Telecasting 18 hours of programming a day, Discovery has

-more-



Ruth L. Otte
(continued)

earned an enviable reputation for its innovative
documentaries and nonfiction specials and series covering
such topics as nature and the environment, science and
technology, history, human adventure and world
exploration. The Learning Channel, cable's premier
education network, consistently offers people of all ages -­
from pre-schoolers on -- an enjoyable, entertaining way to
learn and satisfy their natural curiosity.

Otte is quick to share credit with her extraordinary
management team, individuals who, she says, help her to
continually learn and grow. She believes that learning and
continually challenging fundamental assumptions are
essential to the company's success. People at all levels
are encouraged to innovate and take the lead to create
and enroll their colleagues in collaborative goals and
projects.

Before jOining Discovery, Otte honed both her knowledge
of the cable business and her management skills at MlV
Networks, where she spent seven years, most recently as
Vice President of Marketing for MlV and VH-1 in New York.
Her prior background includes eight years of marketing and
consumer research experience with major corporations that
include The Coca Cola Company, Fuqua Industries, Inc"
Eaton Corporation and In.

Otte holds an M.B.A. from Georgia State University (1978)
and a B.S. from Bowling Green State University (1971) in
Bowling Green, Ohio. She graduated magna cum laude
from both institutions,

Otte is currently CEO in Residence with the Graduate
School of Management & Technology at the University of
Maryland, University College. Otte was the 1991 Chairman
of the Cable Television Administration & Marketing Society
and has served on its Board of Directors since 1987, Her
accolades include: the cable industry's Woman of the Year
in 1987; one of the Top Ten Women in Cable in 1989;
winner of the National Cable Television Association's
Vanguard Award for Leadership in 1991; and winner of
Women of Distinction Award by the National Association for
Women in Education in 1991 .
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RENOVATION ZONEITHE 00IfYOURSELF SHOW

12/16/92

SUNDAY

THE SUNDAY STACK

AH I:; :>uNLJAY

LEARN TO READ

MAD MATH

"FEBRUARY AND MARCH ONLY

SATURDAY

GREAT COUNTRY
INNS

YAN CAN COOK

COOKING WITH THE
URBAN PEASANT

FURNITURE ON THE
MEND

MADELEINE COOKS

GREAT COUNTRY
INNS

.. _.

NEW SOllTHERN COOKING
WITH NATHAliE DUPREE

THE

.IMICROWAVES ARE
FOR COOKING

..:\NEYlSOUTHERN COOKING
WITH tiATHAlIE DUPREE

li.lExlCAN COOKING W'
DIANA KENNEDY

·.lGARDENING FROM
. THE GROUND UP

II

~---

FRIDAY

II
THURSDAY

.- 1 -.

WEDNESDAY

1111
TLC

1ST QTR 1993

TUESDAY

TLC ELEMENTARY
SCHOOL

II
MONDAY

--.,

YAN CAN COOK

COOKING WITH THE URBAN PEASANT

CUISINE RAP IDE

MADELEINE COOKS

MICROWAVES ARE FOR COOKING

HOMETIME

MADELEINE COOKS

NEW SOUTHERN, COOKING NATHALIE DUPREE

IRIS, THE HAPPY PROFESSOR

KITTY CATS

JOIN INI

KITTY CATS

THE MAGIC BOX

ZOOBILEEZOO

IRIS, THE HAPPY PROFESSOR

IZooBILEE ZOO

IJOIN IN!

2:30 p.m. , 11 :30 a.m.

4:00 p.m. , 1:00 p.m.

3:30 p.m.' 12:30 p.m.

3:00 p.m.' 12:00 noon

2:00 p.m.' 11:00 a.m.

1:30 p.m. , 10:30 a.m.

1 :00 p.m. , 10:00 a.m

9:30 a.m. , 6:30 a.m.

9:00 a.m. , 6:00 a.m.

8:30 a.m. , 5:30 a.m.

8:00 a.m. , 5:00 a.m.

7:30 a.m. , 4:30 a.m.

7:00 a.m. , 4:00 a.m.

6:30 a.m. , 3:30 a.m.

5:30 a.m. , 2:30 a.m

6:00 a.m. , 3:00 a.m.

4:30 a.m. , 1:30 a.m.

5:00 a.m. , 2:00 a.m

EASI I 'ii.E..SI
4:00 a.m. , 1:00 a.m.

11 :30 a.m. , 8:30 a.m.

12:30 p.m. , 9:30 a.m.

10:30 a.m. , 7:30 a.m.

11 :00 a.m. , 8:00 a.m.

10:00 a.m.' 7:00 a.m.

12:00 noon' 9:00 a.m.

II



TLC
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"FEBRUARY AND MARCH ONLY

RENOVATION ZONEITHE DO IT YOURSELF SHOW

NEW SOUTHERN COOKING WITH NATHALIE DUPREE

COOKING WITH THE URBAN PEASANT

EASIl~

4:30 p.m. 1 1:30 p.m.

5:00 p.m. 1 2:00 p.m.

5:30 p.m. 1 2:30 p.m,

6:00 p.m. 1 3:00 p.m.

6:30 p.m. 1 3:30 p.m.

7:00 p.m. I

p717 0-0.035 7 Tc 6.8 0 0 6.8 128.9945 392.5084 Tm
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THE WORLD: A

TELEVISION HISTORY

SUNDAY

LEARN TO READ/
'NO PROBLEM

SATURDAY

MADELEINE COOKS

GARDENING FROM
THE GROUND UP

NEW SOVTHEPI'l COOKING
WITH NATHALIE DUPREE

AMISH COOKING FROM
QUILT COUNTRY

FRIDAYTHURSDAY

-- 1 -

WEDNESDAY

TLC
2ND QTR1993

TLC ELEMENTARY
SCHOOL

TUESDAYMONDAY

KITTY CATS

JOIN IN!

IRIS, THE HAPPY PROFESSOR

2:00 p.m. / 11:00 a.m.

1:30 p.m. / 10:30 a.m.

2:30 p.m. / 11 :30 a.m.

1:00 p.m. / 10:00 a.m.

8:30 a.m. / 5:30 a.m.

8:00 a.m. / 5:00 a.m.

7:30 a.m. / 4:30 a.m.

7:00 a.m. / 4:00 a.m.

6:30 a.m. / 3:30 a.m.

3:30 p.m. / 12:30 p.m.

9:00 a.m. / 6:00 a.m.

4:00 p.m. / 1:00 p.m.

3:00 p.m. / 12:00 noon

9:30 a.m. / 6:30 a.m.

6:00 a.m. / 3:00 a.m.

5:30 a.m. / 2:30 a.m

5:00 a.m. / 200 a.m

4:30 a.m. /1:30 a.m.

EAm:l~

4:00 a.m. / 1:00 a.m.

12:30 p.m. / 9:30 a.m.

11 :00 a.m. / 8:00 a.m.

11 :30 a.m. /8:30 a.m.

10:00 a.m. / 7:00 a.m.

10:30 a.m. / 7'.30 a.m.

12:00 noon /9:00 a.m.

111111 •• 11.
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SUNDAYSATURDAYFRIDAYTHURSDAYWEDNESDAYTUESDAYMONDAY--._----- ....... ,..,.. -- .._...
HOMETIME FURNITURE ON THE THE SUNDAY STACK

MEND (Conlinued)
YAN CAN COOK HOMET/ME

NEW SOUTHERN COOKING WITH NATHALIE DUPREE GO FISHING

CUISINE RAPIDE THE DO IT YOURSELF TEACHER TV
SHOW

COOKING WITH THE URBAN PEASANT FROM HOUSE TO THE STARS!
HOME AN EVERYMAN'S GUIOE

TO THE PLANETS

RENOVATION ZONEITHE DO IT YOURSELF SHOW RENOVATION ZONE iOFiC5'""
I•• ·•··•···• ...•..•..••••.••••• •••···•·• •••··iii>

HOMETIME HOMETIME f-i9@YWOOOFX
MASTERS

THE", ,,,,,} GALACTICA (WT)/
. "'... "T UNSEEN TREASURES N: .

~'" 'V~ ",THE ARCHAEOLOGY ........> .
... ·.i ~E •.•.•.. '.

It'" ,N

'<i ......<>.. ......< .......<....
<\ ~ i< .......) .......<..... ~

nwpl <i0 0" fTh ~ JRY>
I' .•..... ;+ I)i

.......) . ···········\i .
HOMETIME THE FRIDAY HOMETIME HOLLYWOOD FX

FESTIVAL (Continued) MASTERS

COOKING WITH THE URBAN PEASANT FURNITURE ON THE BEAKMAN'S WORLD
MEND

ARCHAEOLOGY COOKING WITH THE HOLLYWOOD FX THE OPERATION FLOYD ON... CONNECTIONS
URBAN PEASANT MASTERS

THE SILK ROAD GREAT COUNTRY GUIDE TO THE GREAT COUNTRY
INNS UNIVERSE (WT) INNS

ANCIENT JOURNEYS HOMETIME CONNECTIONS THE HUMAN I-:A,.-;T::R:-:A-:cV:::EL~:E::R:::;'So----+:A-,-Nc::C-;::IE::-N::::T-:J:::O:-:UR=Nc::E::::Y-:-::S:-1
CONDITION (WT) JOURNAL

FURNITURE ON THE rcA-:T=R:-:A-,-V::::E-:LE=R:-:'So----1

MEND JOURNAL
THE OPERATION TLC PRESENTS THE HUMAN SCIENCE FRONTIERS rcG:-:-U"'ID=E=-T=-O=-=TH-.E=----+:Tc-H-:IS-C=E=-N-.T-:U.,,-R-Y---I

CONDITION (WT) UNIVERSE (WT)
GALACTlCA (WT)I
UNSEEN TREASURES

12:00 mid /9:00 p.m.

1:00 a.m./l0:oo p.m.

1:30 a.m./l0:30 p.m.

9:00 p.m. / 6:00 p.m.

8:30 p.m. / 5:30 p.m.

2:00 a.m. / 11:00 p.m.

8:00 p.m. / 5:00 p.m.

7:30 p.m. / 4:30 p.m.

2:30 a.m./ll:30 p.m.

8:30 p.m. / 6:30 p.m.

6:30 p.m. / 3:30 p.m.

7:00 p.m. / 4:00 p.m.

5:30 p.m. / 2:30 p.m.

6:00 p.m. / 3:00 p.m.

~IWESI

4:30 p.m. / 1:30 p.m.

5:00 p.m. / 2:00 p.m.

12:30 a.m. / 8:30 p.m.

11:00 p.m. / 8:00 p.m.

11 :30 p.m. / 8:30 p.m.

10:30 p.m. / 7:30 p.m.

10:00 p.m. / 7:00 p.m.

3:00 a.m. / 12:00 mid
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FAST FACTS

Greg Moyer

Executive Vice President
Programming Group
Discovery Communications, Inc.

As Executive Vice President of Programming for Discovery
Communications, Inc, (DCI), Greg Moyer oversees the
creation and acquisition of DCI's programming both
domestically and internationally as the company continues
to add services worldwide.

Moyer joined The Discovery Channel at launch in August
1985 as Director of Communi:-~otions. In January 1987, he
was named Vice President of Marketing and
Communications and served in that post until November
1988 when he was promoted to Senior Vice President of
Programming and assigned to lead the company into
original production as well as oversee programming on The
Discovery Channel and, beginning in 1991, on The
Learning Channel. Moyer was promoted to the position of
Executive Vice President of Programming for DCI in January
1993.

As Executive Vice President of DCI's Programming Group,
Moyer is responsible for the following areas: Discovery
Channel-U.S.; Learning Channel-U.S.; Discovery Productions
Group; Shared Program Services; and Corporate
Partnerships. He is also responsible for the Discovery
International programming division, with the exception of
TDC-Europe and The Learning Channel in the United
Kingdom,

-more-



Greg Moyer
(continued)

Since assuming responsibilities for programming in 1988,
Moyer has steered Discovery into an aggressive strategy of
original and co-production. Among the first programs were
Ivory Wars, the critically acclaimed examination of
elephant poaching in East Africa, and Black Tide, a one­
year retrospective look at the tragic oil spill in Valdez,
Alaska. Discovery's first originally commissioned series,
Invention, produced in association with The Smithsonian
Institution and the Beyond International Group, premiered in
the fall of 1990. Today, there are over 300 hours of
original production in the Discovery pipeline.

k3 head of Marketing and Communications, Moyer's first
contributions included launching the award-winning TDC
magazine (relaunched in September 1992 as Destination
Discovery); creating the first trade advertising campaign for
Discovery; and designing print materials for Discovery
affiliates and press promotion.

Moyer was also one of two project art directors responsible
for creating Discovery's new on-air promotional package,
The on-air look won the "Best of Show" award in the
Broadcast Designers Association's lOth Annual International
Design competition in 1988.

After graduating from Bucknell University with a B,A. in
Communications (1975), Moyer worked as an editor for a
chain of daily newspapers in suburban Philadelphia before
leaving to incorporate as a freelance photographer, writer,
editor and designer. In 1980, he moved to Washington
and accepted the post as Director of Communications for
the Center of Science in the Public Interest, where he
designed and executed a media and marketing plan that
drove membership of the Washington, D.C.-based non­
profit organization from 25,000 to 80,000 members.

Moyer left the Center for Science to accept the post at
Discovery less than two months after the coble service
launched.
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THE DISCOVERY CHANNEL
1ST QUARTER 1993

EAST I WEST MONDAY TUESDAY WEDNESDAY
9:00 AM /6:00 AM ASSIGNMENT DISCOVERY

THURSDAY FRIDAY SATURDAY
MOTHER
NATURE: TALES
OF DISCOVERY

SUNDAY
DEAF
MOSAIC

THE LOW
CHOLESTEROL
GOURMET

DISCOVERY
JOURNAL

DISCOVERY
SHOWCASE

WORLD OF
VALOR

HEART OF
COURAGE

ANYTHING IS NATURE
POSSIBLE! WATCH
PUSHING THE
T TMTTI::

IEASY DOES IT NATURE FILMS FOR
WATCH THE FAMILY

IHOMEWORKS EARTH
JOURNAL

DISCOVERY ON THE GO THE DISCOVERY

SIGNATURE

SERIES

TRAVEL &
ADVENTURE

!"EYOND"OO

I
DISCOVERY IMAC& IJOURNAL MUTLEY

THOSE
INCREDIBLE
ANIMALS

9:30 AM / 6:30 AM

5:00 PM / 2:00 PM

3:30 PM /12:30 PM

4:00 PM /1:00 PM

4:30 PM /1:30 PM

L:JLD SIDE ~C~O~LL~ECT~O~R';S~JOURNAL WITH
RALPH AND

10:00 AM /7:00 AM ::;ID~I::;SC~O~V:;;:ER~Y~O::;N~T;H::;E~G~O==================:I~~~~ IHOMEWORKS

10:30 AM /7:30 AM IGREAT CHEFS THOSE :;E::A::;S;::Y;D=-O=-E::;:S;'IT;:

INCREDIBLE
ANIMALS======:::::::====::================;11:00 AM / 8:00 AM ITHE LOW CHOLESTEROL GOURMET

11:30 AM /8:30 AM I....G_R_A_H_A_M_K_E_R_R --J 1.. .... I..G_R_E_A_T_C_H_E_F....S

".00 PM """AM I_E_A_SY_D_O_E_S_IT --J

12:30 PM /9:30 AM IHOMEWORKS r::"WI~L=D-:A~B~O:-::U=T:"l EARTH

WHEELS JOURNAL

I"" PM 110,00 AM IpASQUALE'S KITCHEN EXPRESS IWINGS II I
1:30 PM /10:30 AM I_G_R_E_A_T_C_H_E_F_S ----' '-- --'

2:00 PM /11:00 AM ITHE LOW CHOLESTEROL GOURMET

2:30 PM /11:30 AMIGRAHAM KERR

--------------------------
3:00 PM /12:00 PM

5:30 PM I 2:30 PM

·IS~Duerv
.-CHANNEL®
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EAST /WEST

6:00 PM /3:00 PM
MONDAY TUESDAY

!MOTHER NATURE

WEDNESDAY THURSDAY FRIDAY SATURDAY

THE
NATURAL
WORLD

SUNDAY

WINGS

6:30 PM / 3:30 PM IWILDLIFE CHRONICLES

7:00 PM / 4:00 PM THE NATURE
OF THINGS

7:30 PM /4:30 PM

8:00 PM / 5:00 PM A

..
.

WILD
SANCTUARIES

8.. PM ".0 PMI. ~ilu .1::lli:
ii

l~l~:IIIu..;";,,..;••.•..;..;..;..;,J ';: i: ~
.<0 PM I &00 PM ~ l1:li ~x~JfgfU Isl~Gii:ilill~t~1 iffi~~i55 ~

••0 PM 16~ PM IE ~"II i~l~illifilliltiilll~ii~iilil~1 il!I)';:; ~
10:00 PM /7:00 PM li!.l1l/~ - r.•••...~..•..•••~~ ••.i:1~ '..::..: .

I............ ~~Tu ........................................) •••••••

... ..... .• :;;;;:;:;:;:~:: :;~o::;;J;:b;;~;;:6~::::i::::···JI]I]~ ·•••••• <.........UC •.......UU.·•.

~ DISCOVERY SAFARI WILDLIFE LIVING WILDLIFEL-J PRESTIGE CHRONICLES PLANET TALES

ARTHURC.

CLARKE'S
WORLD OF
STRANGE
'POWFRS

10:30 PM / 7:30 PM -11:00 PM /8:00 PM THE
NATURAL
WORLD

11:30 PM / 8:30 PM

12:00 AM / 9:00 PM DISCOVERY
SHOWCASE

12:30 AM / 9:30 PM THE SECRET

LIFE OF
MACHINES

I WINGS

THOSE WHO
DARE

DISCOVERY
SUNDAY

1:00 AM /10;00 PM PORTRAIT
OFAPEOPLE

THE
DISCOVERY
SIGNATURE
SERIES

BEYOND 2000 THE
ADVENTURERS

1:30 AM /10:30 PM HEART OF
COURAGE

2.0 AM 111<0 PM rSCOVERYPRE8ENTS

2:30 AM /11:30 PM

DISCOVERY
JOURNAL

THE NATURE
OF THINGS
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I '5 YOUR WORLD REACH II

THE DISCOVERY CHANNEL
2ND QUARTER 1993

ASSIGNMENT DISCOVERY MOTHER NATURE: DEAf MOSAIC
TALES OF DISCOVERY

EIlfi

9:00AM

MONDAY TUESDAY WEDNESDAY THURSDAY fRIDAY SATURDAY SUNDAY

9:30AM DISCOVERY ON THE GOI (WEEK OF JUNE 21) ANIMAL WONDER EASY DOES IT
DOWN UNDER

10:00 AM DISCOVERY ON THE GOI fiLMS FOR HOMEWORKS

THE fAMILY

10:30 AM GREAT CHEfS PET CONNECTJO:'I

11:00 AM THE LOW CHOLESTEROL GOURMET TIlE LOW CHOLESTEROL

GOURMET

11:30 AM GRAHAM KERR PET CONNECTION GREAT CHEfS

12:00 PM EASY DOES IT MAC &. MUTLEY NATURE WATCH

12:30 PM HOMEWORKS THOSE INCREDIBLE EARTH JOURNAL
ANIMALS

1:00PM PASQUALE'S KITCHEN EXPRESS WINGS II DISCOVERY
IOURNAL

GREAT CHEFS

THE LOW CHOLESTEROL GOURMET

1:30PM

2:00PM

2:30PM

WILD ABOUT DISCOVERY

1--__- __.......,__------------------------~W:.:.H~E:.::E:.::L:::.S -_1SHOWCASE
GRAHAM KERR HOLLYWOOD

STUNTMAKERS
3:00PM EASY DOES IT NATURE WATCH WORLD ALIVE

3:30 PM HOMEWORKS EARTH JOURNAL IN THE WILD WITH
HARRY BUTLER

4:00PM

4:30PM

DISCOVERY ON THE GOI DISCOVERY
SIGNATURE
SERIES

MAC &. MUTLEY

THOSE INCREDIBLE
ANIMALS

5:00PM BEYOND 2000 DISCOVERY

JOURNAL

HEART OF
COURAGE

5:30PM WORLD OF
VALOR

Of

WINGS II

MAC &: MUTLEY

MOTHER NATURE THE NATURAL

~~ =-=~ ~~--------------------__1WORLD
WILDLIFE CHRONICLES

DISCOVERY PRESENTS

6:30PM

7:00PM

6:00PM

T
I

M

EHEART OF
COURAGE

THOSE INCREDIBLE
ANIMALS I...

ITH._rE"NrATU:R:Uf1TEF.lRA.~r".. ',~"1i..._51.SC(__5VE--:~._~15I;AF·Ai••.RI--J.~W.~iL~Oi5iOLUi~F~I~:LE-S-tawm~~.r-~t1iii~r:r.~>I~jjFE'li--j ~
A.C CLARKE'S.•.. .. '. •. WILDLIFE

. ~. :~~ioiuOUS •. . JOURNEYS ~
iRY ...._. _ •. _n WORLD OF . '. . ~ ,~.I E
-,-- '.. . '. VALOR 'H ,. . I ,Y

.' 'e:: fARV. II

.' . .•..... .' .•• . '1

AWAY- ,.. - . .."uv THE ~~~~~L~:E~IES JUSTICE FILES
-

'.

I I
I

7:30 PM

8:00 PM

8:30 PM

9:00PM

9:30 PM

10:30 PM

10:00 PM

11:00 PM 11 PM - 2 AM: REPEAT Of 8 PM·11 PM

2:00AM DISCOVERY PRESENTS DISCOVERY

JOURNAL

THE NATURE OF

THINGS

iSf!Duerv
'-CHANNEL®

2:30AM
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REACH IT

FAST FACTS

John Hendricks

Founder, Chairman and CEO
Discovery Communications, Inc.

Recently hailed by Business Week magazine as "the
conscience of cable," John S. Hendricks is founder,
Chairman of the Board and Chief Executive Officer of
Discovery Communications, Inc. (DCI).

DCI owns and operates cable television's The Discovery
Channel and The Learning Channel, as well as ancillary
businesses in home video, interactive video, magaZine
publishing, and international program and distribution.

He incorporated the company, originally called Coble
Educational Network, Inc., in 1982 in order to develop a
new cable television seNice. As a result of these efforts,
The Discovery Channel was launched on June 17, 1985.
As the founder of The Discovery Channel, Hendricks
created America's first coble network designed to provide
world closs documentary programming in the areas of
nature, science and technology, history, human adventure
and world exploration. The Learning Channel, which the
company acquired in May 1991, complements Discovery
with its mission to consistently offer people of all ages -­
from pre-schoolers on -- on enjoyable, entertaining way to
learn and satisfy their natural curiosity.

With an initial investment of $25 million and Hendricks'
obsession to bring documentary programming and
innovative specials to American television, The Discovery
Channel has become one of the fastest growing coble
television networks and now ronks fifth in size, with nearly 59
million subscriber households.

-more-



John Hendricks
(continued)

Hendricks also seNes as: Chairman, Board of Governors,
National Academy of Cable Programming; Member, Board
of Directors, Universi1y of Maryland Foundation; Member,
James Madison Council, Library of Congress; Member,
National Council, National Museum of Natural History,
Smithsonian Institute; Member, Board of Directors, Cable
Television Advertising Bureau; and Member, Advisory Board,
Lowell ObseNatory.

Before Discovery, Hendricks seNed as president of the
American Association of Universi1y Consultants (AAUC) ­
from 1976 to 1982. Hendricks founded AAUC, a private
consulting organization specializing in media relations,
television distribution to educational programming and
direct mail marketing of educational programs and
seNices. Clients of AAUC during Hendricks' tenure included
over 160 colleges, universities and educational film
distributors. AAUC worked to generate corporate grant
support for universi1y media projects and research activities
in the sciences.

In conjunction with his AAUC duties between 1974 and
1980, Hendricks seNed as Director of Corporate Relations
for the Universi1y of Maryland (Central Administration),
Hendricks managed efforts that generated corporate and
foundation contributions totalling $7 million annually,

From 1973 to 1974, Hendricks seNed as Director of
Communi1y and Governmental Relations for the Universi1y
of Alabama in Huntsville. While seNing as Director,
Hendricks raised $3 million in contract awards,

Hendricks holds a B.A. in History (Magna Cum Laude, 1973)
and an Honorary Doctorate (1991) from the Universi1y of
Alabama in Huntsville,
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1985
June 17

1986
June

FAST FACTS

HISTORICAL HIGHLIGHTS

With financial backing from New York Life Insurance,
Allen and Company Inc., and Group W Satellite
Communications, The Discovery Channel, headed by
founder, Chairman and CEO John Hendricks, launches
on Galaxy 1 satellite, transponder 22, with
approximately 156,000 subscribers.

Four multiple system cable operators (MSOs) join
previous backers in making an investment in The
Discovery Channel. They are: United Cable Television
Corp., Cox Cable Communications, Inc., Newhouse
Broadcasting Corp., and Tele-Communicotions Inc.
(TCI).

Discovery marks first anniversary, seNing seven million
subscribers.

Discovery offers the cable industry's first rebate affiliate
program allowing operators to receive rebates on their
sub fees, based upon advertising sales revenues,

Former MN Networks VP of Marketing, Ruth Otte, is
named President and Chief Operating Officer of
Discovery.

Discovery expands its programming schedule from 12
to 18 hours daily.

-Continued
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Discovery Communications. Inc.

History/page two

February

June 17

July

December

1988
January

April

June 17

December

Discovery, in association with Orbita Technologies
Corporation, makes television history by broadcasting
66 hours of live Soviet television. Russia: Live From the
Inside gives Americans their first glimpse of domestic
Soviet television.

Discovery celebrates its second birthday announcing
an unprecedented growth of 8.4 million subscribers for
the first quarter of 1987, bringing subscriber base to
18.4 million (more than 100% growth over the previous
year).

A.C. Nielsen begins to measure Discovery.

Discovery enters agreement with Mitsubishi Corporation
which allows the latter to telecast Discovery
programming in Japan via cable television and closed­
circuit lV.

Discovery ends the year with 27.5 million sUbscribers,
representing a 170% growth over the previous year,

Discovery is named the 1987 Golden ACE Award
Winner for Russia: Live From the Inside.

Discovery is named the fastest growing cable television
network in history by A.C. Nielsen.

Discovery celebrates its third anniversary with 32,1
million subscribers.

Discovery finishes the year with 38.1 million subscribers.

-Continued
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FAST FACTS

Discovery is named the fastest growing cable television
network for the second year in a row by AC. Nielsen.

Discovery subscriber base passes the 40 million mark
with 40.6 million households on line (Nielsen, March
1989).

Cox Communications, Inc., NewChannels Corp. and
TCI Development Corp. purchase shares of Discovery
previously held by Allen and CO., New York Life,
Westinghouse and other non-MSO investors of the
network.

Discovery launches The Discovery Channel - Europe to
more than 200,000 homes in the United Kingdom and
Scandinavia.

Discovery ranks among the top cable networks in non
subscriber interest in Beta Research Corp.'s national
non-subscriber poll.

Discovery launches its educational initiative,
Assignment Discovery, a one-hour weekday morning
program designed to be taped by teachers for use in
the classroom.

Discovery begins week-long tribute to Africa with Safari
Live! Africa Watch, an unprecedented live transmission
from Kenya's Masai Mara Game Reserve. The tribute
continued with Ivory Wars, and concluded with
Student Safari which provided a live audio and video
link between students in a Washington, D.C. television
studio and African wildlife experts in Kenya.

Discovery passes 50 percent penetration of all U.S. N
households with a subscriber count of 46.1 million
homes.

-Continued


